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The Role of Sponsorship

Sponsorship, advertising, in-kind service and product donations play a large role in

the type and quality of events that we are able to bring to Soldiers and their families.
The Sponsorship and Advertising Program can help to immerse your brand within the
FMWR Daegu Area IV market and help you secure a measurable return on investment.
Sponsorship is a great method for product sampling and to establish brand preference
among this loyal demographic. Through our partnership opportunities, we provide you
direct access to the military market and brand exposure to maximize your investment.

There are several options at FMWR Daegu to develop relationships with
potential customers through sponsorship. The following pages outline the
key opportunities that are available. Customizable packages can also be
developed based on your budget, objectives, and success measures.
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Our Mission

Family & Morale, Welfare and Recreation (FMWR) at USAG Daegu, is the premier
provider of Quality of Life services for Area IV Daegu, to include Camp Walker,
Camp Carroll and Camp Henry. FMWR Daegu provides programs and activities
designed to support the basic life needs and promote the physical, financial
and mental well-being of all active duty and retired Soldiers and their families.

FMWR Mission and Role:

The mission of MWR is to serve the needs, interests, and responsibilities
of all people in the Army community - Soldiers, their families, civilian
employees, military retirees, and other eligible patrons - for as long as
they are associated with the Army, no matter where they are located.

FMWR Daegu recreational and learning facilities are available

for all Active Duty Military, and include, but not limited to, a Golf
Course, two Community Activity Centers, Hana Tours and Outdoor
Recreation, Child & Youth Services, and three Fitness Centers.
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Demographics

Base Population

40% Active Duty / Military
30% Civilian

27% Family Members / Dependents

3% Retirees
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FMWR Daegu Advertising Policies

1. FMWR Daegu reserves the right to review and approve all advertising prior
to activation, as well as adjusting or editing submissions as needed.

2. FMWR Daegu requires the following disclaimer statement

to be included in all advertising: “Paid Advertisement. No U.S.

Army or Family and MWR Endorsement Implied.”

3. FMWR Daegu can accept any of the following artwork file types:
Adobe Photoshop (.psd) / Adobe lllustrator (.eps and .ai)
Adobe Acrobat (.pdf) /IPEG (jpg)

4. Artwork resolution requirements:
Actual Size: 225-300ppi

5. Large outdoor banners:
Images no smaller than 100dpi

6. Logos submitted to FMWR Daegu must be .eps vector art with outlined fonts.
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Special Event Sponsorship

Get the chance to engage with customers at any of our
community wide events! USAG Daegu offers 5 major events
each year to provide Soldiers and their families a taste of home,
while enjoying live entertainment and various activities.
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SPECIAL EVENT

LEVEL1 LEVEL 2 LEVEL3 LEVEL 4

SPONSORSHIP ASSOCIATE PARTICIPATING CONTRIBUTING  PRESENTING

PHOTOS AT EVENT

o
o
o
o

ESCORT ON / OFF POST

AS NEEDED

VERBAL RECOGNITION

AT EVENT

Q00
Q00
Q00
Q00

EVENT SPACE

TENTS, TABLES & CHAIRS 10 X10 FT 10 X10 FT 10 X20 FT 10 X 20 FT
MAX ATTENDEES Q Q Q Q

PER EVENT SPACE 4 PEOPLE 4 PEOPLE 8 PEOPLE 8 PEOPLE

o

THANK YOU POST

SOCIAL MEDIA & MARQUEE NAME ONLY

FEATURED LOGO

ON PRINT & DIGITAL EVENT MATERIALS

o0

ADVERTISING

3 MONTHS

LOGO ON EVENT SHIRT

IF APPLICABLE

Q000

FIREWORK

VIP SPONSOR *

ENTERTAINMENT

VIP SPONSOR *

HORSE & CARRIAGE

VIP SPONSOR *

EGG HUNT

VIP SPONSOR *
STARTING AT

$500 $1,000 $2,000 $4,000

PER EVENT PER EVENT PER EVENT PER EVENT

ADVERTISING VIP PACKAGE SPONSORSHIP

INCLUDES CHOICE OF: CREATE A CUSTOM PACKAGE THAT IS RIGHT FOR YOUR BUSINESS.

- BANNER POLES (3 LOCATIONS)
- OUTDOOR MARQUEES (2 SCREENS)
- WEBSITE LEADER BOARD




SPRING FEST = =X

SPRING =

Avg. Attendance:
2,000 people

AUTHORIZED PERSONNEL ONLY
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The morning kicks off with a children’s egg hunt, then the Spring Fest activities begin!
Families bring their lawn chairs or blankets and join us for an afternoon in the sun,
while listening to live music from local performers! There are various vendors, as well
as children’s activities, bounce houses and a special visit from the Easter Bunny.
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LIBERTY FEST

SUMMER

Avg. Attendance:
3,500 people

Join us at our biggest event of the year! With various food and local vendors, bounce
houses, live entertainment and fireworks it is an event you don't want to miss. FMWR
Daegu provides a traditional celebration for Service Members and their families.
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OKTOBERFEST

FALL

Avg. Attendance:
1,000 people

Walk through the grounds of the event and be transported to a small German
town for Oktoberfest! Participants show up dressed in their best lederhosen and
dirndls to enjoy an evening of drinks, food, games, contests and live music.
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TRUNK OR TREAT EZl3 fE= EE
FALL 72

Avg. Attendance:
1,500 people

AUTHORIZED PERSONNEL ONLY
Ha Z7RI:
1,500 H
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Witches, dinosaurs, superheros and everyone in between come out on this one special
night to show off their best Halloween Costumes, and go Trunk or Treating. Join us
in decorating your own vehicle, and hand out candy to the children of Area IV.
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KRINGLE FEST

WINTER

Avg. Attendance:
3,000 people

It's the most wonderful time of the year at Area |V Daegu! Kringle Fest offers a little bit of
everything from local vendors, food and beverages, arts & crafts, and games. Our Service
Members, families and friends come out to enjoy an evening filled with laughter, live music
performances, and a special visit from Santa.
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SPECIAL EVENT

LEVEL1 LEVEL 2 LEVEL3 LEVEL 4

SPONSORSHIP ASSOCIATE PARTICIPATING CONTRIBUTING  PRESENTING
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I PROGRAM SPONSORSHIP

Another great way to get involved with our Soldiers and
families, is by helping support one of our many programs and
activities across USAG Daegu. Our programs aim to support
the basic life needs of our Soldiers and their families, while
promoting their physical, financial and mental well-being.
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PROGRAM

SPONSORSHIP

FEATURED LOGO

ON ALL PROCRAM EVENT MATERIALS

VERBAL RECOGNITION

AS POSSIBLE

PRINT DISPLAYS

WITHIN FACILITY

FACILITY INDOOR TV

IF APPLICABLE

OUTDOOR MARQUEE
WEBSITE
BANNER POLES

ARMY LODGE FLIP BOOK

FULL PAGE AD

SPECIAL EVENT SPONSOR

PARTICIPATING LEVEL - CHOICE OF EVENT

PROGRAM
EXAMPLES

CHECK OUT SOME OF THE WAYS
YOU CAN SUPPORT OUR SOLDIERS
AND THEIR FAMILIES AT AREA IV,
USAG DAEGU SOUTH KOREA!

LEVEL1
COPPER
LEVEL2
BRONZE
LEVEL3
SILVER
LEVEL 4
GOLD
LEVELS
PLATINUM
LEVEL 6
DIAMOND

(I
Q000
Q0 000
Q0 0090
Q0 000
Q0 000

1SCREEN 3 SCREENS 5 SCREENS 5 SCREENS

o
o
o
o

BIG BOARD BIG BOARD LEADER BOARD LEADER BOARD

o
o
o

2 LOCATIONS 3 LOCATIONS 3 LOCATIONS

00

$500 $5,000 $10,000 $15,000 $20,000 $25,000

SINGLE EVENT ANNUALLY ANNUALLY ANNUALLY ANNUALLY ANNUALLY

BOSS (BETTER OPPORTUNITIES FOR SINGLE SOLDIERS)
- LIFE SKILLS CLASSES

- CULTURAL TRIPS

- RECREATIONAL TRIPS

SPORTS & FITNESS

- ARMY 10 MILER RUN

- GOLF TOURNAMENTS, CLINICS & CAMPS

- OUTDOOR RECREATION HIKING & CYCLING CHALLENGE
- SPORT TOURNAMENTS

FOOD & DINING

- THE BIG GAME

- HOLIDAY THEMED MEALS
- PANCAKES WITH SANTA

- RIGHT ARM NIGHT
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ACS VOLUNTEER CEREMONY

ACS K24 S AL A|ArAl

ACS volunteers are recognized and awarded for their meaningful service at the ACS Annual
Volunteer Ceremony. During this ceremony the Volunteer of the Year Award is presented.

2022 PARTICIPATION:

47 Volunteers
NOMINATED

10,000 Hours

RECORDED

2022 £}
RHIZ AR 47%

SHZ X|YE[ASLICE

10,000 Azt
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ARMY TEN-MILER
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The Army Ten-Miler takes place each October in Washington, D.C. to promote the Army, build
morale, support Army fitness goals, and enhance community relations. It is the third largest 10-
mile road race in the world, attracting over 35,000 runners and 900 teams from around the world!

?\'E Ei_l nI'OEIE'l LEVEL1 LEVEL 2 LEVEL 3
SPONSORSHIP SILVER GOLD PLATINUM

ARMY TEN'MILER LEVEL1 LEVEL3

SILVER PLATINUM

SPONSORSHIP

FEATURED LOGO

ON AREA IV PRINT & DIGITAL EVENT MATERIALS

VERBAL RECOGNITION

AS POSSIBLE

SOCIAL MEDIA

COMPANY ADVERTISING POST

PHOTO OF RUNNERS

HOLDING SPONSOR BANNER ON EVENT DAY

WEBSITE ADVERTISEMENT

BIG BOARD

POSTERS

WITHIN FITNESS CENTERS

ATHLETIC FIELD BANNER

3 LOCATIONS

SPECIAL EVENT SPONSOR

CHOICE OF EVENT

OUTDOOR MARQUEE

2 SCREENS - CHOICE OF LOCATIONS

LOGO ON EVENT SHIRT

IF APPLICABLE

000

3POSTS

o

THANK YOU BANNER

o

3 MONTHS

o

3 MONTHS

$6,000

Q000

THANK YOU BANNER

o

6MONTHS

o

6 MONTHS

o

6 MONTHS

o

ASSOCIATE LEVEL

$11,000

Q000

INDIVIDUAL BANNER

o

12 MONTHS

o

12 MONTHS

o

12 MONTHS

o

CONTRIBUTING LEVEL

o090

$20,000
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B.O.S.S.

B.O.S.S.

The goal of the Better Opportunities for Single Soldiers (B.0.S.S.) Program is to support the overall
qguality of life for over 2,500 single or unaccompanied Service Members (including single parents)
deployed to Area |V, South Korea. The B.O.S.S. Program offers a wide range of life skill classes, team
building activities, local excursions and more for Service Members to enjoy during their tour in
South Korea.

Fishing Trips Adventure Activities Team Building

LAl o1 EEEH oS ¥

Local Festivals Cultural Trips Korean Cooking Class
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COMMUNITY ACTIVITY CENTER

HmLIE| &3 ME

Area IV has two Community Activity Centers; each with their own music rooms, lounge area with
flat screen TV, meeting & unit function space, foosball & ping pong tables, and a host of other
amenities and activities available daily. Soldiers can relax by challenging others on our gaming
computers, book local tours and trips or sign up for one of the many tournaments we offer.

AVG. PER MONTH:
6,000 Patrons

CAMP CARROLL CAC

2,000 Patrons

CAMP WALKER CAC

Y3 gk
600%37—|

7HE CAC

2,000 124
Hz= 274 CAC
Equipment Rentals Outdoor Recreation
St ol okel &5

Arts & Crafts Video Game Tournaments Hiking & Cycling Challenge
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CARROLL ENTERTAINMENT CENTER

IS AEE|AHE ME

The Camp Carroll Event & Entertainment Center is COMING SOON!

This brand new, fully renovated, facility will feature a multitude of activities for our Service
Members to enjoy on their off time. Some of these activities will include bowling lanes, pool tables,
virtual reality arena, a catering space and screen golf.

Omni One Virtual Reality Arena
‘Sl H” 7t A ofLt

PROJECTED TO OPEN:
WINTER 2024

QE 0|H:
2024 A

Indoor Golf Bowling
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EVERGREEN GOLF COURSE

OOzl 2= IA

The Evergreen Golf Course is a beautiful, well maintained 9-hole course. The course is skirted
by a rich variety of Korean pines, willows and cherry trees and offers the challenge of 2 water
holes. While not long in length, the holes are challenging for all skill levels. In addition to lessons
and special programs, the course hosts several community tournaments, clinics, and camps

throughout the year.

AVG. ANNUAL MEMBERSHIPS
294 Total Members

200 HONORARY MEMBERS | 94 MEMBERS

AVG. PER MONTH:
5,050 Golfers

9 HOLE ROUNDS

9F atec Club Championships Golf Tournaments

S8 oy ZZ ELHE

Get Golf Ready Clinics Monthly Membership Dinner Kid's Golf Cam
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FOOD & DINING

The Big Game

Wear your favorite team jersey
and come watch The Big Game
with us at Hilltop Bar & Grill or
Perimeter Pub. The Big Game is
the annual championship game
of the National Football League.

o 7]

Z0lsH= Bl fL|1ZS 21 Hilltop Bar &
Grill EE= Perimeter PubOf|A| 2|2t &t &l
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League)2| Q12| FI|o1d] Al L|CH

Breakfast with Santa

Family and friends get together to
enjoy an all-you-can-eat breakfast,
and have the opportunity to get
their photos taken with Santa!
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Right Arm Night

Right Arm Night is an old Army
tradition, promoting a night of
camaraderie and esprit de corps as
Leaders come together and treat
their right arm -- the ones helping
them get through daily missions.

oz
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HIKING & CYCLING CHALLENGE

51012 U Aoj 2 WaIX]

The Outdoor Recreation Hiking & Cycling Challenge is an annual program that focuses on getting

community members out exploring South Korea, meeting new people, and taking part in healthy
exercise while having fun!

2023 PARTICIPATION:
101 Total

52 HIKING | 49 CYCLING

6 Hikers Completed
the Challenge

310 MILES

27 Cyclers Completed
the Challenge

621 MILES

2023 #7}:
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SPORTS, FITNESS & AQUATICS (SFA)

(AEX I|E|L|A & £ (SFA)

Sports, Fitness and Aquatics (SFA) helps our Soldiers and their Families stay fit while having fun
throughout the year. From competitive events to recreational fun, USAG Daegu MWR offers
something for everyone.

Army vs Navy Games Lil’ Murph Challenge Biathlon

| vs ofia Al o o= F#zix| HIOJOE2

Soccer Tournaments Basketball Tournaments Volleyball Tournaments
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PROGRAM

SPONSORSHIP

COPPER

LEVEL1
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BRONZE

Q00090

$5,000

OHE

SILVER

LEVEL 3

$10,000 $15,000
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LEVEL 4

0

PLATINUM
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o
b

00000

o

[ut]
(i
HC
In

M

o

00

$25,000

OHE

27



Premium Print Placement

mZa|ojod S22 HlX|

Banner Advertisements Bowling Lanes
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YOUR AD HERE

163 X 27.5 IN + LIMITED SPACES

YOUR AD HERE

163 X 27.5 IN - LIMITED SPACES

YOUR AD HERE

163 X 27.5 IN + LIMITED SPACES

YOUR AD HERE

163 X 27.5IN - LIMITED SPACES

If you're looking for longevity, we offer Show off the best your company has
numerous high-traffic banner locations - to offer and be featured behind our
allowing for maximum consumer exposure. bowling lanes at the NEW Camp Carroll

Event and Entertainment Center.

BZUSl= X&H A0 E RsHAICHH,
X}2FO| THO| K|LICH| = 2CHEFSH L /| 20| Coming soon! Only available on annual contracts.
h; A (o] =
7HSE BLTH W7 S M2 A= 4 o|HE U AEfe|oIBE MEf)
=2 2|2l 720l Hstel 3|AEHISste
E e | nps Q
DISPLAY TYPE PRINT SIZE 10| NISH 82E ot 20N,
ol % E
#Ixl EHE A0l= 2 SAIEILICH 212t Ajolst B & IBLIC
Banner Poles il ZHA[CH 163 (152 + 11) x 27.5 IN
Athletic Fields 25% 3IX22FT
PRINT SIZE !
%Eﬂ% A|'0|5 109.5x60.51in
ATHLETIC FIELDS AVG. MONTHLY USAGE
25% ERIEIPNES
LOCATION Camp Carroll Event and
Kelly Field (Camp Walker) 350 Weekdays & 100 Weekends -?—lil Entertainment Center
Henry Field (Camp Henry) 160 Weekdays & 40 Weekends
Carroll Field (Camp Carroll) 425 Weekdays & 150 Weekends
EVERGREEN GOLF SIZE
Ojp{I8l Z= IA AO|=
Hole1 181 = 8x4FT
Driving Range =2t0|g! 2{|QIX] 7x3FT
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Army Lodge Flip Books

DL 2HMAA =218

Reach new customers as soon as they enter
Area |V by advertising in our Army Lodge
Flip Books. These are displayed in every
room at Camp Walker and Camp Carroll, as
well as the front desks and lounge areas.

O =EHAIA AXtof| 20 A|H5H0] ARAE IV
ol S0{QE L DA CH7I7HMIR. Ol= H=
A7t HZ FHES| HE M2 22 ZHE
ClA32t 2H2X| SZHoj| = MA|=|0] AELICE

AD TYPE SIZE
) TNES
Full Page Ad Z| H[O|X] 22 5.8x8.26IN

Food & Beverage Page
=4 & S& Ho[X|

LODGE LOCATION OCCUPANCY RATE
SEAIH 2[R HRE
Camp Walker 60%
Camp Carroll 50%

Zo|ojd === x|

Premium Print Placement

Facility Advertisements

Mg ga=

YOUR AD HERE!

24 X 36 IN

Hang your poster or print displays within
one of our listed facilities today!

PLACEMENT SIZE
2zl Afo|=
Print Displays £21=2 4 x9IN
Posters ZAE] 24 x 36 IN
PRINT DISPLAYS POSTERS
sag BAE
Walker C.A.C. Evergreen Golf Pro Shop
Carroll CAC. Perimeter Pub

Fitness Centers

Walker Aquatic Center

States
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Digital Advertising

CIX|e &1

Outdoor Marquees

o) MY

YOUR AD HERE!
750 X 510 PX

Take advantage of our many Outdoor Digital
Advertising locations! Our marquees are
positioned to provide the most exposure to
our customers.

Advertisements will be displayed for 10 seconds.
Videos must be 10 seconds or less.

Ofe| CIX|E &1 HAE O|&3tMIQILE|e| bt3=
DA 71 B2 EES HESY = U= fIXlol ASLICE

DISPLAY TYPE PIXEL SIZE
2l T4 Afo|=
HD 750 x 510
Full HD FHD 1920 x 1080

CP. WALKER CP. CARROLL CP. Henry

Wz 2] Wz NS A |
C.AC. (Gate) HD C.A.C.HD Gate HD
Fitness Center HD Fitness Center FHD

Fire Station FHD

30

Indoor Digital Media

L St

YOUR AD HERE!
1920 X 1@SERPX

Advertise your business in one of our facilities,
and reach new potential customers everyday!

Advertisements will be displayed for 10 seconds.
Videos must be 10 seconds or less.

XNg| Ald S et oM 5te| HIX|L|AS 05t o
MZ2 Z7 D240)|A CH7E7HYA R

DISPLAY TYPE PIXEL SIZE
2l =4 Ajolx
Indoor Displays Li5 &2t 1920 x 1080

CP. WALKER CP. CARROLL CP. HENRY

W2 Az N Mz Hiz|
Community Recreation Community Recreation Food & Dining

Sports, Fitness

Child Youth Services Food & Dining & Aquatics

Food & Dining Sports, Fitness & Aquatics

Golf Pro Shop

Sports, Fitness & Aquatics




Social Media
24 0|Co

Become a FMWR Daegu social media
advertiser and engage and interact with our
followers. Share your story with a custom
caption and a tag to your social media page.
We will work with you to create an effective
campaign for our audience!

Space is limited to one post per week per company.

SX[E(FMWR) CH7[X| A4 O|C|0| 037t £
O 4,000 O|Ato| Facebook ZHEQE SHHGIN|L.
AN 0|0 2= S250] Y2 EQf T2 2|of 012}

HSEES HSect

A S2H2 s|Ate F=E AIAS VHE MISHELICE

PLATFORM PIXEL SIZE FOLLOWERS
P SEANES z29
Facebook 1080 x 1080 4,700

Instagram 1080 x 1080 700

-
CIX|& 22
Digital Advertising

Website

HIALO|E

LEADERBOARD
3

Liberty Fest

LIBERTY FEST ‘23

n

An ad on the FMWR Daegu website is a
site link from our website to yours, directly
connecting our visitors to your website.

The FMWR Daegu website receives 85,000 page views
annually.

SXIF(FMWR) ti727|X| A0 E0]| ATHE 2=
CIAR BIALO|EOIA FI5te] AOIER I E|E AtolE
23Lict

AD TYPE PIXEL SIZE
k] T4 Afo| =
Big Board 300 x 250

Leader Board 728 x 90
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Contact Us Today!

Family & Morale, Welfare and Recreation
USAG Daegu, Area IV
South Korea

English Speaking:

Ms. Courtney Bethel

Marketing Manager

Commercial Sponsorship & Advertising Coordinator
Office Phone: (+82) 0503-363-5945

Cell Phone: (+82) 010-3914-3128

Email: courtney.l.bethel.naf@army.mil

Korean Speaking:

Ms. Kim, Hye |

Marketing Assistant

Office Phone: (+82) 0503-363-2254
Cell Phone: (+82) 010-7487-2230

Email: hyei.kim2.In@army.mil

Mailing Address:
Unit #15746
APO, AP
96218
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